
TEXT ANALYTICS AND 
MACHINE LEARNING FOR 
BUSINESS MANAGERS



According to the MIT Sloan study, a majority of data (80% to 90%) is unstructured 
information like text, video, audio, web server logs, social media, and more. This is a vast 
untapped area with the potential to create a competitive advantage for companies that 
� gure out how to use it. An ability to analyze and act on it presents an ample opportunity. 
Text Analytics and Machine Learning are the techniques used to extract valuable insights 
from structured and unstructured data to support decision making.

Understand the emergence of Text Analytics and Machine Learning as a competitive 
strategy
The participants will learn:
   o To develop a working knowledge of model development
   o To develop an understanding of Big Data Analytics
   o To demonstrate analytical skills in analyzing text data, generating insight, 
       and communicating the � ndings to all stakeholders.

Topics of this program include extracting data sets from various sources, including 
social media, understanding data formats, cleaning data sets, evaluating algorithms, 
classi cation, clustering, topic modeling, and sentiment analysis.

Program Context

Learning Objectives

Pedagogy

The program will be driven by use cases, streaming data, and lecture notes across different 
business domains.

About Us

Established in 1980, IMT Ghaziabad is a premier AACSB-accredited management institute 
in India, known for its strong emphasis on Innovation, Execution, and Social Responsibility 
in leadership development. Consistently ranked among the top business schools in the 
country, IMT boasts of a robust alumni network with over 1,000 C-suite leaders across 
global organizations. The Executive Education (ExEd) arm actively collaborates with 
industry, government, and the social sector to design and deliver customized programs 
rooted in sector-speci� c research and future-ready learning, ensuring maximum relevance 
and impact.

Deliverables



This program is designed for those already working in the analytics domain to enhance 
their knowledge and those with the analytical aptitude and who would like to start a new 
career in analytics.

Target Audience

Program Director

Dr. Santosh Shrivastav is a faculty in the Business 
Analytics Area at IMT Ghaziabad and Area 
Chairperson of the Business Analytics Area. He 
has completed his M.Sc in Applied Mathematics 
from IIT Roorkee and Ph.D. in Mathematics 
from JUET Guna. Before joining IMT Ghaziabad, 
he was associated with IMT Nagpur, NIIT 

Dr. Santosh Shrivastav

Area: Business Analytics

Associate Professor

University, Emerging India Noida, and Truneek Technologies Gurgaon. His research, consulting, 
and teaching interests include Nonlinear modeling and optimization, Data envelop analysis, 
Machine Learning, Deep Learning, Data Visualization, Stochastic Models, Predictive Analytics, 
Mathematical Modelling and Simulation, Web Analytics, Financial Analytics, Text Analytics, 
and Time Series Forecasting. He has published research papers in journals like Finance Research 
Letter, Journal of Public Affairs, Risk, International Journal of Managerial Finance, and 
International Journal of Productivity and Performance Management.

Administrative Details

Management Development Program Of� ce

Mode: Of� ine/online

Venue: IMT Ghaziabad (Institute of Management Technology, Raj Nagar, Ghaziabad-201001)

Note: On successful completion of the program, the participants will be awarded a Certi� cate of 
Participation from the Institute.

Ms. Nidhi Singh
Manager: Corporate Relations

Ph: 9818036700 ; 0120-4083305
mdp@imt.edu, nsingh@imt.edu 

https://www.imt.edu/executive-learning-development/

Dr. Shailja Agarwal
Professor: Business Communications

Chairperson: Management Development Programs
Ph.: 0120-4083260

mdp@imt.edu, sagarwal@imt.edu


